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Summary

The project has a complete digital
marketing strategy, made by the team,
explained and researched the best way
possible carrying a sales funnel, swot

analysis and USP'’s for the product.
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" KaHanu Ha KOMYHULUNPAHE
. ©
Facebook Instagram TikTok
Oa 12-15 objaBM MeceyHo O4 12-15 o6jaBn MeceyHo O4 7-8 objaBu MeceyHo

> = —

Youtube bun6opg Beb-cajT TB Kkamnama

EAHa pek/laMa MeceuHo Bo noronemuTe rpaZloBu Ha O4 4 - 6 NaT MeCeYHO
MPOMETHM NIoKaLuUK
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Posts for SM |

MMYHWNTETO

( MOCKUP POSTS )

The project has mockup templates and post examples for

Facebook, instagram and LinkedIn.
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SAMIRA HADID

Campaings

The strategy carries social media campaign,
new year campaign, guerilla campaign, tv

campaign and billboards.
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Main responsibilities

e Coordinated the creation of advertising campaigns,
ad content drafts, and designs for TV, billboards,
social media, and guerilla marketing.

e Developed and executed sales funnels, TV campaign
advertisements, and models for social media
postings and layouts.

e Carried out SWOT and market analyses.
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